
Step 4 Engagement and Consultation

We engaged extensively with stakeholders throughout this step of the project. 

We held a 13- week consultation phase from September 2020 to December 2020.

Due to on-going Covid 19 restrictions we moved to an online platform to provide 
key project updates and engage with all stakeholders and members of the com-
munity. Throughout 2021, we have been engaging with local stakeholders on an 
ongoing basis. In addition to this, we made additional efforts in reaching out to 
the public. Some of these activities included:
•	 Media campaign: “Upgrading Lines – Upgrading Lives”,
•	 Online: 11 Webinars, Digital advertising, Project web page, Questionnaires/

Surveys, Virtual Exhibition space, Animated video,
•	 Offline: 3 leaflet drops to 41,000 registered addresses within the study area, 

Freepost service, telephone call-back service, local advertising, press releases, 
radio ads and radio shows; and

•	 Letter: Distribution of a project update letter to 6171 residents and businesses in 
the project area.


